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Sales Performance GS SHOP
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Appendix — Market Share 8, C+
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Appendix — Market Share ( -661 0°; n

« 2010 +® A1.34,0 B2C(3-c+Z&U RGSshop -2 1,A-2 ./ #
Marketplace (3-c+Z&U RG Market © Auction - M/S % -& ¥-¢-B 1

42,727 (35%)

B2C (5-c Marketplace
(Wil jok®) +2010 . *U 1 , s Wil :jpok0)  +2010.*U7 ,
o i wmis
GS SHOP
(GS {Ng 2W 7,081 (4%) G Market

Dé&shop 1,437 (1%)

(GS {Ng zW I-{"e? )

Lotte.com 6.695 (4%) Auction
CJ Mall 5,604 (3%) I
(CJ k*g zZW)
11th Street
Hmall 5 438 (3%) (SKvz]tj e ) 27,273 (22%)
{Xa7{zm ) |

XrisdgoSe6n Y 1 r‘qﬂmg ) ‘
X, | EE - RRNER OO M| €N QUi dnm

18



1. 2-O-N&n

WY 15 72
*  #B 2009 2010 ‘11.3Q YTD $ 7
7A~2 2 0 0 10 "~ QueEss>
Ic 2 46 25 " asfiEgc)
T 13 78 11 “UARG@ac ¥
-6 61 & 0 0 0
U 0 0 2
T 6~ 4 6 1
. 19 124 49
2. [~#B7&-N | ¥a+2 [E /[ %t W72
x  #B 2009 2010 ‘11.3Q YTD $ 7
|~#B78&-N 829 43 =£1,933  [QQQU®a/S nEbShel
Y, +2 [E =135 =fl =fl |ixaéj\y,,big:;:§js»ﬂk§k
. 694 42 L9384  remumen

19

[[ QQ U® ‘k¥eTa/f§ "6Q



-] 0&*6S:

W T KGN EIZT
*  #B 2010 ‘11.3Q YTD
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W T HOGEEBTQ V Z

* #B 2010 2011.3QYTD
EV (bn. KRW) *425.5 *%132.1
EBITDA (bn. KRW) 124.6 84.0
EV / EBITDA (x) *3.4 .
EPS(KRW) 15,350 32,295
BPS(KRW) 67,826 97,977
PER(X) *7.1 -
PBR(x) *1.6 *%1.1
+¢+f-2-3,e - (%) 5.3 4.4
"S-6&01ee 1-A'U-2-3,2e - - (%) 5.0 14.5
'0-2-3,2 - - {%) 4.4 11.2
ROE(%) 24.6 -
ROA(%) 14.0 -
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--#5344 < 63-:.C% 1.3% +43:/333,2,
---#3'C+ U$ (

21



3 G+

W T IR EPZZ 7.0
Rr % 3010 %  4Q10 %  1Q11 % 2011 % 3011 % Q0Q YoY
ns jg 5,264 100.0% 6,145 100.0% 6,112 100.0% 6,222 100.0% 5,728 100.0% -7.9% 8.8%
.. tgzW 3,171 60.2% 3,509 57.1% 3,481 57.0% 3,564 57.3% 3,460 60.4%  -2.9% 9.1%
I~veV= Qg zZW 1,602 30.4% 1,997 325% 2,092 342% 2,149 34.5% 1,890 33.0% -12.0% 18.0%
SZUT]bRb 397 7.5% 532 8.7% 427 7.0% 391 6.3% 263 4.6% -32.7% -33.8%
S6u/E 94 1.8% 106 1.7% 112 1.8% 118 1.9% 114 2.0% -3.1% 21.6%
"ér¢r#lz|{ 1,585 30.1% 1,832 298% 1,783 29.2% 1,880 30.2% 1,716 30.0% -8.7% 8.3%
XRcJ 1,312 24.9% 1,481 24.1% 1,492 244% 1,599 257% 1,475 25.7% -7.8% 12.4%
kjE'Z'{ 269 5.1% 340 5.5% 286 4. 7% 274 4.4% 232 4.1% -15.1% -13.7%
al~f>g.Q m g"Iz{ 285 5.4% 232 3.8% 2,016 33.0% 330 5.3% 281 4.9% -14.9% -1.4%
WyS6g"IzI 382 7.3% 144 23% 1,536 25.1% 283 45% 212 37%  -251%  -44.6%
¢3Z+ WHITHG G

Rr Q Qb$ 3010 %  4Q10 %  1Q11 % 2011 % = 3Q11 % QoQ YoY
"ér¢jg 1,892 100.0% 2,252 100.0% 2,147 100.0% 2,195 100.0% 2,086 100.0% -5.0% 10.3%
ig zZW 1,332 70.4% 1,554 69.0% 1,479 68.9% 1,530 69.7% 1,506 72.2% -1.6% 13.1%
I~v6V= Qg zW 322 17.0% 407 18.1% 425 19.8% 419 19.1% 388 18.6% -7.3% 20.5%
szul]oRp 147 78% 199 88% 140 65% 136  6.2% 96  4.6%  -295%  -34.7%
S6u/E 91 4.8% 92 4.1% 103 4.8% 109 5.0% 96 4.6% -12.2% 5.5%
"ér¢r#lz|{ 1,585 83.8% 1,832 813% 1,783 83.0% 1,880 857% 1,716 82.3% -8.7% 8.3%
XRcJ 1,312 69.3% 1,481 658% 1,492 695% 1,599 729% 1,475 70.7% -7.8% 12.4%
kjE|Z|{ 269 14.2% 340 15.1% 286 13.3% 274 12.5% 232 11.1% -15.1% -13.7%
al~f>q.Q m g"lzK 285 15.1% 232 10.3% 2,016 93.9% 330 15.0% 281 13.5% -14.9% -1.4%
WYSGQ"|Z|{ 382 20.2% 144 6.4% 1,536 71.5% 283 12.9% 212 10.1% -25.1% -44.6%
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31 C+ WAV TIKGRREPZT

Rr b5 2004 % 2005 % 2006 % 2007 % 2008 % 2009 %  2010(IFRS) % YoY
S jg 14,812  100.0% 16,650 100.0% 18,946 100.0% 18,240 100.0% 16,865 100.0% 18,909 100.0% 21,948 100.0%  16.1%
TVg zW 9220  62.2% 9,816 59.0% 10,184 53.8% 9,986 54.7% 9,745 57.8% 11,354 60.0% 12,735 58.0%  12.2%
l~v6V=g zZW 4,152 28.0% 4,443  26.7% 5127 27.1% 5,695 31.2% 5277 31.3% 5,631 29.8% 7,032 320%  24.9%
GSlzgv|j° 770 4.6% 1,847  9.7% 801  4.4% 157 0.9% - 0.0% - 0.0%

szullbRp 1,409 9.5% 1574 9.5% 1,756  9.3% 1,717 9.4% 1595 9.5% 1,754  9.3% 1,815 83% 3.5%
S6uk 31 0.2% 47 0.3% 33 0.2% 42 02% 92  0.5% 170 0.9% 366 17% 115.3%
Nereritlzl{ 4,497  30.4% 5,012 30.1% 5,305 28.0% 5,257 28.8% 5,340 31.7% 6,059  32.0% 6,605 30.1% 9.0%
xR¢cJ 3836  25.9% 4,252  25.5% 4,603 24.3% 4,590 25.2% 4,521 26.8% 5,068 26.8% 5415 24.7% 6.8%
kjElzi 661 4.5% 760  4.6% 702 3.7% 667 3.7% 819  4.9% 991  52% 1,166 53%  17.7%
al~f>9.Q m g'lzl{ 761 5.1% 837  5.0% 724 3.8% 713 3.9% 804  4.8% 838  4.4% 1,107 50%  32.1%
WyS6g"izl{ 530 3.6% 601  3.6% 512 2.7% 498  2.7% 555  3.3% 583  3.1% 972  44%  66.7%

¢3Z+ WG ENZZ

Rr b5 2004 % 2005 % 2006 % 2007 % 2008 % 2009 %  2010(IFRS) % YoY
Aerejg 5,052  100.0% 5,256 100.0% 5,760 100.0% 5,929 100.0% 5,982 100.0% 6,939 100.0% 7,922 1000%  14.2%
TVgzW 3566  70.6% 3,606 68.6% 3,872 67.2% 4,014 67.7% 4,131 69.1% 4,954 71.4% 5438 68.6% 9.8%
I~v6V= Qg zW 901  17.8% 906 17.2% 1,050 18.2% 1,177  19.9% 1,145 19.1% 1,239 17.9% 1,448 183%  16.9%
GSlzgvj° 47 0.9% 132 23% 29 05% 17 03% - 0.0% - 0.0%

szullbRp 566  11.2% 661 12.6% 672 11.7% 676 11.4% 634 10.6% 659  9.5% 678  8.6% 2.9%
Séuk 18 0.4% 35 07% 33 0.6% 33 0.6% 55 0.9% 87 1.3% 358  45%  3115%
Nereritlzl{ 4,497  89.0% 5,012 95.4% 5,305 92.1% 5,257 88.7% 5,340 89.3% 6,059 87.3% 6,605 83.4% 9.0%
xR¢cJ 3836  75.9% 4,252  80.9% 4,603 79.9% 4,590 77.4% 4,521  75.6% 5,068 73.0% 5415 68.4% 6.8%
kjElzi 661  13.1% 760 14.5% 702 12.2% 667 11.3% 819 13.7% 991 14.3% 1,166 147%  17.7%
al~f>9.Q m g'lzl{ 761 15.1% 837 15.9% 724 12.6% 713 12.0% 804 13.4% 838 12.1% 1,107 140%  32.1%
WyS6g"lzl{ 530  10.5% 601 11.4% 512 8.9% 498  8.4% 555  9.3% 583  8.4% 972 123%  66.7%
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